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“Augmented Reality for Public Engagement” (PEAR)



PEAR 4 VX0 campaign



(https://www.instagram.com/p/BG35Tf-0Jy8)
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The PEAR 4 VX0 campaign ran from end of May to end of August 2016.

e There was a kickoff event during the Varstad town festival on May 28.
e The overall campaign was advertised in the April and May newsletters of the

kommun.

e On May 26, two days before the kickoff, two news items were released by the
kommun.

e An article in a local newspaper about the Varstad festival mentioned the
campaign.

e On June 7 there was an event related to the Digital Humanities initiative,
where the PEAR 4 VX0 app and overall PEAR concept were presented.

e OnJune 17, there was a press release by Linneaus University (LNU).

e On June 20, there was a post on the kommun's Instagram account.









